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Are you tired of implementing marketing strategies 
that waste your time and money with no visible results? 
That’s one of the major challenges that most professional 
practices face. Luckily, there are three ways you can 
make sure that your marketing is either depositing 
money in your bank account (or sucking it out).

Don’t work with something that’s not working for you. 
The most important rule of marketing is to make sure 
that you are monitoring and measuring your actions and 
effects. You must “know thy numbers.” In order to do this 
you have to track (by assigning unique phone numbers 
or URLs to ALL your marketing) and isolate which 
strategies are reaching your target demographic. Each 
marketing strategy will have a different way of measuring 
success, but remember that some strategies take longer 
to show effects. Lead generation strategies via direct 
mail, newspaper ads, and even online methods take 
longer than direct response radio or TV commercials. 
Unless a campaign has an immediate negative impact, be 
sure to allow a few months for any new strategy to kick 

in. This is why I advocate to “stay the course” for at least 
90 days on any one strategy.

The best things in life are free, at least when it comes 
to marketing. Freebies are a great opportunity to get 
people’s attention, give them a chance to test your 
service, and (best of all) make them feel more inclined 
toward retaining you or your firm in the future. Of course, 
the “free consultation” has been around forever. Try 
giving away a free Transcript Analysis (be different!). The 
key with this strategy is to get creative. Pens are great — 
blankets or color-changing cups are better! This rule can 
also apply to community activities like sponsoring a local 
soccer or softball team, donating to a shelter, or having 
team members volunteer. 

Stay in touch with your clients. Your ads should 
communicate with your demographic without always 
trying to get them through your door. In order to do this 
with tact, you have to stay top-of-mind with your clients 
in a friendly, unobtrusive, way. Your book or e-book, 
monthly newsletters (like the done-for-you newsletter 
you receive as an Academy member), emails, and the 
occasional social media post create an environment 
where your clients feel they have a relationship with your 
company. Connection with your target audience is the 
new currency! 

Roslyn and I recently came back 
from our mastermind meeting in 
Cleveland, where we are always 
learning how to add more value 
to our program, membership, 
and teaching materials. Besides 
learning the latest tips in the 
industry in marketing, technology, 
etc., we have met some inspiring 
and important people who have 
been instrumental in not only 
growing our business, but also 
making it the best it can be. We 

most likely wouldn’t have met any of these people if we 
didn’t get out of the office and attend these different 
types of conferences and seminars. Every time we 
attend an event, we come back feeling recharged, 
rejuvenated, and ready to implement all the exciting 
new ideas we learned about! For that reason, we’ve set 
a goal for ourselves to get out of the office at least six 
times a year (every other month or so). We also travel 
around the country, where I speak at events. Because 
we make it a point to get out of the office and hit the 
road, we’ve experienced countless breakthrough ideas 
and made connections with more than a few handfuls 
of industry experts, and have also had a chance to meet 
some of the members in our program. 

I’ll be the first to admit that it’s not always easy to get 
out of the office. I realize that it’s probably hard for 
you to tear yourself away from your work, and I know 
how easy it is to make excuses to as to why you should 
stay at your desk and say, “I’m too busy to get away,” 
or “I’ll fall behind.” But by not getting out of the office 
or away from your routine once in a while, not only are 
you preventing yourself from recharging your batteries, 
you’re preventing yourself from rubbing shoulders 
with the people who can catapult your business 
forward! You’re preventing yourself from seeing new 
perspectives or taking on new ideas. And you’re 

preventing yourself from networking with important 
people inside your industry and outside your  
social circle. 

With that in mind, I encourage you to make the time 
to attend conferences and seminars. And as you most 
likely know, we, along with Larry Lawler of ASTPS, 
have been busy planning our second annual Marketing 
and Technology Extravaganza in Orlando, Florida, 
this January.  I am very excited about this event for 
many reasons. Last year it was a big hit, and this year 
promises to be even better!

We have at least 10 speakers scheduled to speak over 
the course of three days, and they’re all experts in the 
tax resolution niche. Learn the latest in: 

• Publicity and authority marketing

• Social media Facebook marketing

• Website design and email marketing

• How to create and market your own videos

• And more!

I will also be speaking about new and relevant 
marketing strategies for the new economy, and we’ll 
have tons of technology companies in attendance to 
tell you how they can benefit your business. Industry 
experts will be on hand to answer any questions you 
might have. I’m especially excited to see PitbullTax — 
a tax resolution software company that just released 
version 3.0 — which is awesome!

Long story short, if you’re in the tax resolution niche 
or you want to be, you’ve got to be here! There’s never 
been anything like this before — and there’s never been 
a better excuse to get out of your office and on to 
your next big idea! If you have any questions, visit our 
website at www.RozStrategies.com, or give us a call at 
888-670-0303. 
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As seen on...

- Michael Rozbruch

P.S. The first 125 people to buy a ticket 
for the Tax Resolution Marketing and 
Technology Extravaganza will receive 
$100 off! But hurry, those early bird 
tickets are going fast!

Me,  Roslyn, our daughters 
and their boyfriends at my 
Sensational 60th celebration!
(Roslyn and me, top row; 
Ramsey, Erica, Danielle, and 
Will, bottom row.)
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Why You Need to Attend the 
2016 Tax Resolution Extravaganza

GET OUT TO GET IN!
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FOOD FOR 
THOUGHT

Miami Dade College student Ronald Dumond Jr, aka Carltin 
Swaggabankz, pleaded guilty of conspiracy to commit an 
offense against the United States, theft of government 
money, and identity theft. 

The Miami Dade College student, in an effort to live up to 
his self-appointed street name (Swaggabankz), decided 
to recruit three of his fellow classmates into a tax fraud 
scheme. He offered them a small compensation in return 
for their permission to deposit stolen IRS refunds (that they 
fraudulently obtained by stealing Social Security numbers 
and login information) into their Higher One, Inc. bank 
accounts.  Higher One, Inc. provides financial services to 
colleges and universities throughout the United States. The 
students, thinking this might be a faster way to pay off their 
student loans, agreed. Dumb move!

Swaggabankz then submitted 69 fraudulent tax returns and 
claimed more than $287,000 in refunds between the three 
accounts. 

Later, when the police were searching Dumond’s home, 
they discovered nearly 4,250 names and Social Security 
numbers — a few people had already been victimized by 
Swaggabankz, but others were in for a future surprise. 

Fortunately, Dumond was taken into custody before he could 
rip off more innocent people. He pled guilty to conspiracy 
to commit an offense against the United States, theft of 
government money, and identity theft. He was sentenced 
to 60 months in prison, three years supervised release, 
and ordered to pay nearly $70,000 in restitution. His co-
conspirators received sentences ranging from 30 days in 
prison and $30,000 in restitution to three years supervised 
release and $20,000 in restitution. 

And they still had to pay their student loans. 

Like most folks nowadays, we are busy over here at Roz 
Strategies. For many years I had the opportunity to work part-
time, which was great because it gave me the chance to be 
more involved in my daughters’ lives, and it was nice to go to a 
job I loved, feel appreciated, and receive a paycheck. 

What I’ve discovered this past year-plus working full time is 
that my time is a commodity, and it is very valuable. It’s not 
that I have less of it; it’s more like most of it is designated 
toward Michael’s and my business, so I have limited amounts 
of time left to spend on other things. But trust me; I always 
make time to be with friends and have fun. What I’ve realized 
is that it’s important for me to be aware of where I spend my 
time, just as I am aware of how I spend my money. What I don’t 
have is time to waste on people I don’t like, things I don’t want 
to do, or things that don’t mean anything to me. It’s like I’ve 
fung-shuied my overall time. I still watch TV, but a lot less than 
I used to. I have a Facebook account, but I am only “friends” 
with Michael and our two daughters because I know if I “friend” 
everyone, I will fall into the abyss of Facebook posts, reading 
everyone’s, even the posts of people I don’t know — so I just 
don’t do it at all. I know I get sidetracked easily, so I have made 
a conscious effort to not do something that will turn into a bad 
habit. Being aware of how I spend my time like I do my money 

is empowering. Planning out how I’m going to spend my 
day, week, month, or even overall year by writing down the 
events in my date book also gives me the power to be more 
in charge of my life. I have friends who are much better at 
planning their time than me, but I’m working on it. 

What about you? Are you aware of your weaknesses and 
strengths in how you spend or plan your time? Do you 
designate some of your time for either an activity you would 
like to do, or set aside time aside for something in particular 
you would like to implement in your business? Do you make 
time to be with the people you enjoy? Are you aware of 
how valuable your time is? For me, there never seems to be 
spare time, so if something is important to me, business or 
personal-wise, I make the time. Be sure to set aside time to 
do something that is important to you, because unlike money, 
once you spend it, you can’t earn it back.

- Roslyn Rozbruch

A GREAT WAY TO DRIVE REPEAT BUSINESS AND ATTRACT NEW CLIENTS 

 MEMBER SPOTLIGHT

Martha Miller isn’t your 
standard attorney. For one, 
she went to high school with 
Harrison Ford before he 
was Indiana Jones. The two 
graduated in the same class, 
and Martha even admits that 
she was a bit of a flirt when 
it came to Harrison. Second, 
she loves getting people out 

of trouble! That’s why she added tax resolution to her 
practice. So half of her practice is law and the other half 
is tax resolution (and she’s been in the industry for about 
30 years now!). And third, she currently resides in rural 
Connecticut (and we mean rural) — which is a far cry from 
her suburban Chicago upbringing. 

“I live in a sparsely populated area,” she says, “so I work 
with the same six ROs time after time.” Which means she 
really has to mind her p’s and q’s. “I’m friendly, I’m careful 
to perform on time, and I use a collegial attitude when 

I differ with their first (or second or third) findings.” 

She just keeps it in mind that both sides have the same 
goal: a settlement that will stick. 

Although Martha has a lot of experience, she has had 
her challenges too. “My biggest internal barrier has been 
remaining proactive when the client’s matter looked 
impossible,” she says. “My biggest external barrier has 
been finding mentorship.” But despite those barriers, 
Martha has no problem finding the courage and answers 
she needs. “I usually just asked the RO what to do,” she 
admits. 

She has also found guidance as a member with Roz 
Strategies. “We are working on building a team and 
building systems,” she says. “The training materials 
through Roz make problem resolution a trainable skill!” 
Roz Strategies has helped Martha and her team land on 
the same page. “We all understand the goals and the 
method of what we are doing,” she says. 

In her spare time, Martha loves cooking extravagant 
meals. She also loves going to the movies, getting lost in 
a good book, or writing her own historical stories. 

MARTHA MILLER, ATTORNEY

IRS TERROR TALE

SHOUT OUT!

A shout out to the names listed below 
for emailing us with your recent success 
stories and working so hard on your 
business.  

To MELVIN CREIGHTON, CPA, who did a really 
good job of creating his new brochures — 
they look great.

To MATTHEW PREVITE, CPA, PC, for letting 
us know that the changes he made from 
Michael’s suggestions regarding his 
lien list mailing campaign are making a 
difference. We’re glad to know that his 
business is doing better than ever.

To GARRY JEAN BAPTISTE, EA, for getting his 
brochures done and in the mail.

To JOSEPH GRAY, CPA, CTRS, for getting his 
truck driving client’s offer in compromise 
accepted for $100. That’s quite a bit better 
than the over $42,000 the IRS wanted!  

Kudos to you all! And keep up the good 
work! To share your success story, email us 
at info@RozStrategies.com.

- JIM ROHN

Martha with her “Security Staff”: Spud, 
a Pointer; Lego, a Siberian Husky; and 
Cooper, a Labradoodle.

COLLEGE STUDENT FAILS A LESSON IN TAX RESOLUTION

Being aware of how I spend my time like 
I do my money is empowering. Planning 
out how I’m going to spend my day, week, 
month, or even overall year by writing 
down the events in my date book also 
gives me the power to be more in charge 
of my life.

“

“


